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Accessible print design – useful tips 
Font

· Select sans serif fonts such as Arial, Comic Sans, Verdana, Helvetica, Tahoma, Trebuchet and Sassoon.  
· For internal handouts information should be produced in clear print – 14pt

· For other documentation use a minimum of size 12pt or 14pt. 
· Bear in mind that sizes of font depend on font you are using – see attached hand-out
· Where possible use lower case letters rather than capitals. Using CAPITAL LETTERS for emphasis can make text harder to read. 

· Don't write sentences entirely in capitals
Paper

· Avoid light text on a dark background or poor contrast
· Use coloured paper instead of white. Cream or off-white provides a good alternative. Pastel shades also work well for dyslexic people.
· Matt paper is preferable to glossy paper, as this reduces glare. 

· Ensure the paper is heavy enough to prevent text glaring through from the back. Good quality 80 or 90 gms is effective.

Presentation

· Limit lines to 60 to 70 characters. Lines that are too long or short can put strain on eyes. 

· Use line spacing between paragraphs to break up text. 

· Use wide margins and headings. 

· Use of boxes for emphasis or to highlight important text can be effective. 

· Avoid dense blocks of text by using short paragraphs. 

· Use bold to highlight. Italics, or underlining can make the words run together. 

· Keep lines left justified with a ragged right edge. 

· Use bullets or numbers rather than continuous prose. 

· Don't hyphenate words at the end of sentences 

· The space between lines is important. Recommendations suggest a leading (space) of 1.5 to 2 times the space. 

Alternative formants

· Provide information in large print which is 16pt or above
· Braille

· Easy read
· Audio flyers for blind and visually impaired audience members. These should sit on your website


Posters, boards and leaflets.

· Keep the design of leaflets simple. Background graphics can make text difficult to read. 

· On leaflets or posters about events, keep essential information about time and place grouped together. 

· On boards and posters, print lowercase rather than using joined writing.

Promotional videos

· All promotional videos should be captioned/subtitled so as to be accessible to blind and visually impaired audience members

· Videos should also have text at the start and end audio described

· Graeae can assist/provide advice for subtitling and audio describing videos 

Principles of accessible marketing
· Layering – not all marketing materials can be accessible to everyone. Take a layered approach to ensure that you have something for everyone.

· Access in marketing is integral- not an afterthought. Graeae’s principles of the aesthetics of access. This allows for creativity and exploration in the design process. It can be very exciting!

· Accessible marketing doesn’t have to be boring! It is a common misconception that is something is accessible it won’t be exciting. We like to prove this wrong. 


Graeae can help with all things accessible marketing related, and we run a 
half-day Accessible Marketing Training session if that would be useful. 
For queries, advice, questions, print sign off etc etc, contact Richard Matthews:richard@graeae.org / 020 7613 6906









